RHINO ART
LET OUR CHILDREN’S
VOICES BE HEARD

Proudly initiated by

Introduction
Project Rhino KZN and the Kingsley Holgate Foundation joined forces in April
2013 for the Izintaba Zobombo Expedition, which traversed the Lubombo
Mountain Range that forms South Africa’s border with Mozambique, from
Zimbabwe in the north to the Indian Ocean.
This region is home to the largest concentration of wild rhinos in the world.
The expedition travelled through the Kruger National Park and nearby private
reserves, across the fence line into the ‘Rhino War Zone’ of Mozambique and
Parc Nacional do Limpopo, and south through the nature reserves of Swaziland and northern KwaZulu-Natal.
And so began the most comprehensive youth-orientated survey on rhino
poaching ever carried out in Southern Africa. Using art and soccer, the Rhino
Art-Let the Children’s Voices Be Heard campaign has now reached over
200,000 young people mainly throughout southern and central Africa with a
rhino conservation message that encourages them to voice their thoughts
about rhino poaching. It involves local communities that are at times silent
witnesses to the rhino poaching war, increases conservation awareness
amongst the youth and adds to the groundswell of public support needed to
end rhino poaching and other wildlife crimes.
Also in 2013, the campaign was showcased at the President Joaquim
Chissano Wildlife Crime Initiative launch in Mozambique and its Children’s
Voices video was shown on Vietnamese national TV.
In May 2014, the Rhino Art campaign was introduced to Vietnam reaching
4,900 students in twenty secondary and high schools in Hanoi and Ho Chi
Minh City. Six of these Rhino Art participants attended the World Youth Rhino
Summit and became youth wildlife ambassadors for Vietnam; they continue
to speak out against the slaughter of Africa’s rhinos and call for an end to consumer demand.
At the 2014 Rhino Conservation Awards, Rhino Art-Let the Children’s Voices
Be Heard was recognised by the Game Rangers Association of Africa for its
Education & Community Awareness efforts.

Key Objective
Rhino Art – Let the Children’s Voices be Heard is considered to be the most successful
youth-art conservation initiative ever undertaken. Its clear objective is to gather the
largest number of Children’s Art Voices ever recorded in support of rhino conservation
and to use these ‘hearts and minds’ messages from the youth as a worldwide call to action against rhino poaching.

5 Key Success Factors of the project
1)
Access to schools and direct engagement – the project is a passport to talk with
youth in relevant communities;
2)
Promotes goodwill – community relationship building between the conservation
sector, game reserves & communities;
3)
Rhino education – the exciting visual and experiential learning process makes it
memorable;
4)
Collects messages from youth in grass roots communities - used as a call to action
with decision makers (Project Rhino KZN’s #LetOurVoicesBeHeard initiative);
5)

Initiates a lifelong passion for wildlife and conservation in a cost effective way –
positive return on investment for donors and project partners.

Rhino Art step-by-step
A simple piece of A3 paper with an outline of a rhino is a passport to reaching tens of thousands of school children with a
rhino conservation message and importantly, receiving their feedback and perspectives.
Its success lies is in its simplicity. The project uses the following methodology:

1. Setting up School Visits
Permission and dates to run Rhino Art is received from School Principals on an area-by-area
basis.

2. Phase 1: Day of Visit
The Programme:
•
School pupils come together and a high-energy atmosphere is created by singing and
chanting
•

Main Speaker gives an interactive presentation that covers the following points:

1.

Do you know what a rhino is?

2.

Who has seen a rhino in the wild?

3.

Do you know what is happening to the rhinos?

4.

Why are rhinos being killed? By who?

5.

What do they do with the Rhino Horn?

6.

Where does the Rhino Horn go?

7.

Does the Rhino Horn Medicine Work?

8.

Why are rhinos important to us and our future?

a.

Tourism and job creation

b.

Rhinos role in Africa’s culture and heritage

9.
Dangers of getting involved in rhino poaching and its recognition as a major crime by
SAPS
10.

How can you help?

The children are involved in a Q&A session and in KwaZulu-Natal, learn the Rhino Art chant:
‘Siyabathanda uBhejane, Siyabathanda – Let Our Voices Be Heard!’ (Zulu for “We love our
rhinos, we love them: Let Our Voices Be Heard!”)

A Conservation Representative then addresses the learners:
The representative talks about conservation elements – eg: scientific aspects of rhino such
as differences between species and why they are important to ecology.

Main Speaker explains the Rhino Art Competition – 4 simple rules:
1.

Colour in the rhino picture in any way they want

2.

Fill the page with artistic pictures of how they see the rhino poaching issue

3.
Importantly, write a ‘hearts & minds’ message about how you feel about the crisis
facing rhinos
4.

Complete the personal detail section on each A3 page

The School Principal concludes the presentation and receives the Rhino Art plaque that
confirms the school has participated in the programme along with the A3 rhino art papers
and colouring materials.

Phase 2: Judging Visit:
The team returns two weeks later to judge the art. Winners are chosen from each grade
and each receives a Certificate of Merit. An overall school winner is selected, based on
the quality of their art as well as their written message. The overall winner receives prize
(currently a bicycle donated by Rotary).
A School Evaluation Report is completed and signed by the Principal to verify that the Rhino Art programme has visited the school, number of learners that participated etc.
On completion of an area, we arrange an inter-school Rhino Art soccer match, with the
winning team receiving medals and the Man of the Match receiving a prize. All the way
through this high-energy event, the rhino conservation message is repeated and all learners – players and spectators – take part in chants that spread a ‘stop rhino poaching’ message.

Rhino Vision 2015
The project has found that that as little as 2% of youth in South Africa have seen a live, wild rhino. This is
of concern as the youth are wonderful spokespeople and keen conservationists with a large reach into
communities; but if they don’t know what a real rhino looks like or have been inside a game reserve, how
can they truly understand the need to stop rhino poaching and the vital value rhinos play in Africa’s culture, tourism, biodiversity and heritage sectors?
Starting in 2015, Rhino Art winners – along with teachers and other deserving pupils – will
be hosted by participating game reserves and given the opportunity to personally see rhinos
in the wild. They will be accompanied by game rangers and community liaison staff on informative game drives that also showcase other African wildlife species, the need to protect
important conservation areas and how rhinos play a vitally important role in Africa’s biodiversity and unique ecological systems.

Achievements to date (since 2013):
Reach:
Approximately 200,000 youth have participated to date in the following countries:
South Africa, Mozambique, Swaziland, Kenya, Zambia, Tanzania, Botswana, Namibia,
UK, Vietnam
KZN Community Rhino Ambassadors
100 Community Rhino Ambassadors (young adults employed by the provincial conservation agency Ezemvelo KZN Wildlife) have been trained in how to run the Rhino Art
project in communities surrounding the Hluhluwe-iMfolozi Park, Ndumo, Tembe &
Weenen game reserve regions. This has extended the reach of the core Rhino Art
team.

High profile events to date (not inclusive):
• Mail & Guardian Environmental Awards: Project Rhino KZN received the prestigious
Mail & Guardian Rhino Conservation Award for 2013, which included recognition of the
Rhino Art campaign (August 2013)
• President Joachim Chissano Wildlife Crime Initiative in Mozambique: Rhino Art provided the theme at this high-level event attended by Mozambique government leaders
and international ambassadors, with the assistance of the American International
School in Maputo (Dec 2013)
• ‘Uphondo Lakwabhejane’ Rhino Art display at King Shaka International Airport:
viewed by tens of thousands of local and international tourists and commuters
(February-May 2014).
• Swaziland Rhino Art Summit: in conjunction with Big Game Parks of Swaziland, this
forged further links with the American International School in Maputo, leading up to
the 2014 World Youth Rhino Summit (February/March 2014).
• Rhino Art Vietnam (see below)
• World Youth Rhino Summit (September 2014)

The tens of thousands of heartfelt messages calling for an end to rhino poaching received through the Rhino Art project led to a recognition that their voices needed to be amplified and heard by a bigger audience, including government leadership.
This resulted in the World Youth Rhino Summit (21-23 September 2014), where
140 youth from 20 nations met in the Hluhluwe-iMfolozi Park (symbolic home
of the southern white rhino), to debate critical issues around rhino poaching
and wildlife crime, meet conservation leaders and formulate the World Youth
Wildlife Declaration. External reach of the World Youth Rhino Summit exceeded 14million through traditional and social media channels.

Rhino Art in Vietnam (May-August 2014):
During 2014, 4,900 students took part in the first Rhino Art Vietnam competition designed to raise awareness about rhino poaching in Africa and to reduce rhino horn
consumption amongst Vietnamese citizens.
WildAct Vietnam officially started the Rhino Art Vietnam contest on 1st May 2014. The
project team visited 20 secondary and high schools in Hanoi and Ho Chi Minh City to
give a short talk on rhinos and the poaching crisis to students under the age of 17
years. They left a Rhino Art Template for each of student to complete. The team then
returned to the schools to collect the entries.
2,000 entries were received and were judged by WildAct Vietnam, Humane Society
International, Helping Rhinos UK and the Hanoi Education and Training Department.
Additional magazines and Rhino Art templates distributed = 4,500.
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School name

Number of Students
participated

Number of teachers trained

Rhino Art entries
received

Marie Curie secondary school
Tran Phu high school
Quang Trung secondary school
Trung Hoa secondary school
Nguyen Sieu secondary
Phan Huy Chu secondary
Co xinh Art Center
Vitamin Art Center
Art Pink Center
Cleverlearn English Language Center
Phu La secondary school
FPT secondary school
Dong Mai secondary school
Trung Vuong secondary school
Dong Da high school
Hoa Binh (Peace) village
Ho Chi Minh school
Phan Boi Chau Secondary School
Minh Duc Secondary School
Le Duan school
Other schools
Reach into Vietnam
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Six students were award the top prize in the competition – to travel to South Africa and participate in the first-ever
World Youth Rhino Summit.

Vietnamese delegation:
1
Tram Quynh Nguyen
2
3
4
5
6
7
8
9
10
11
Other:
12

Nhung Ha Nguyen
Nam Quang Nguyen
Hung Thanh Pham
Trinh Thi Kieu Bui
Nam Quoc Pham
Linh Thuc Nguyen
Quang Ngọc Le
Nhung Cam Kieu
Quang Hoang Vo
Nguyen Xuan Yaung
Trang Nguyen*

Student
Student
Student
Student
Student
Student
Translator & Rhino Art Vietnam Coordinator
Chaperone
Chaperone
Chaperone
Journalist
Founder of Rhino Art Vietnam & 2nd translator

Comments from Vietnamese youth
“South Africa and the Summit have lived up to every expectation. I have learned so much. The images of the poaching I saw left me
speechless and I despise poachers for their inhumanity. I believe that if we can change peoples’ thoughts and impressions, we can
solve the problem.” Hung Thanh Pham
“One of my relatives uses rhino horn to cure cancer. I haven’t talked to her yet but after this trip I will try to convince her rhino
horns have no medical value.” Bui Thi Kieu Trinh
“Thank you so much for bringing all the Vietnamese here. After 8 days we’ve gained lots of knowledge about rhinos, about other
peoples’ awareness and how dedicated you are to the wild animals. Although there were things that I couldn’t understand because
of the lack of English and knowledge, but I was inspired by all of you very much. You have changed my life. So now, I will do something to change the Vietnamese. I will send my small – but strong – voice to protect the wild animals and nature’s beauty. They say
there are trips that can change your life forever – this has been a trip like that. Thank you very much. I am very appreciated and
grateful. Let’s save the rhinos!” Bui Thi Kieu Trinh
“Today, we came back home safely and felt so good! I remember the awesome memories in South Africa with you. Thank you so
much for everything you did for us. I'm very grateful that I could come to S.A, to meet all of the dedicated people, to see a lot of
lovely animals in the wild. They are so beautiful and innocent. We have to protect them. We are not saving them; we are taking back
their voices. Thank you for making this trip to be the best trip I've ever had.” Tram Quynh Nguyen
“Most people in Vietnam aren't aware of the problem… after my trip to the Youth Summit here in Africa, I will take part in disseminating information into schools so that children can have more knowledge about the problem." Nhung Ha Nguyen (during an interview with eco-TV 50/50)

Project Cost
One of the Rhino Art – Let the Children’s Voices be Heard project’s strengths is that it is run
with the strong support of volunteers and partners, which keeps the project overheads to a
minimum and ensures that donors receive the maximum reach for their support.
In South Africa and adjoining countries, it costs just R10 (US$1) per pupil to engage them
in the Rhino Art campaign.

Research project linked to Rhino Art
A Master’s thesis is being conducted by Bronwyn Laing on the messages emanating from the Rhino Art
campaign, to effectively identify themes and trends in youth perceptions towards rhino conservation.
Leading themes already identified are:
• National pride is strong, with pupils including the flags of their country in their pictures;
• Youth are concerned about the looming extinction prospect and are worried that their children will
only see rhino in pictures or on TV screens;
• Many of the young artists show distaste that such a large animal should be killed for single body part
that has no real value;
• A South African/Swaziland trend is that young artists recognise they are a ‘Big 5’ country and do not
want to be ‘Big 4’ (elephant, lion, leopard, buffalo – with no rhino); they also see the tourism importance of rhino as a draw card;
• Mozambique youth highlight the human tragedy of rhino poaching; some of them talk about losing
family members who have joined poaching gangs and been killed by anti-poaching units;
• A leading trend is a focus on corruption and Asian (mainly Chinese) involvement in rhino poaching;
• The majority of children’s art depicts rhinos with their horns hacked off. There is further detail showing poachers cutting through fences and using chainsaws to deface rhinos. In some cases there are even
pictures of darts been used. This indicates that children are aware of the modus operandi of poaching
gangs.

2015 plans
2015 sees the Rhino Art project continuing to grow, with the goal of reaching 200,000 youth by year
end through the following strategies:
1. KwaZulu-Natal (the home of white rhinos and Rhino Art):
i. work closely with 30 game reserves and their neighbouring communities
ii. Continue to engage with schools in urban and rural communities throughout KZN;
iii. Through the Community Rhino Ambassador programme, extend the reach of the Rhino Art
campaign
2. South Africa: build partnerships with stakeholders in other provinces to ensure the project reaches
thousands more youth, particularly in areas close rhino poaching hotspots;
3. Africa: continue to bring Rhino Art to youth in the neighbouring countries of Botswana, Zimbabwe,
Zambia, Mozambique, Swaziland, Namibia, Kenya, Tanzania and Uganda;
4. International: continue to provide support to partners in other; of particular interest is Vietnam, China and other rhino horn consumer countries (funds permitting);
5. Online: Rhino Art has been incorporated into the large #LetOurVoicesBeHeard online youth
campaign, which will be launched by June 2015.

Donors and Project Partners since 2013

•

American International School Mozambique

•

Kingsley Holgate Foundation (founding partner)

•

Wilderness Safaris

•

Relate Trust

•

&Beyond Foundation

•

Land Rover SA

•

Free-for-All newspaper

•

Barrows

•

SAACI

•

US Mission to South Africa

•

Bidvest

•

IMake a Difference (New Zealand)

•

Grahamstown Festival

•

The Lone Rangers (Put Foot Rally 2013)

•

Jozini Big 6 Game Reserve (Jozini Swim For Rhinos)

•

New Property Ventures

•

Nandos

•

Project Rhino KZN members and donors

•

Game

•

Thanda Game Reserve

•

Tourvest (Shakaland and Lesedi Cultural Villages)

•

Zulu Nyala Game Reserve

•

Cape Union Mart

•

Canvas & Tent

•

Ezemvelo Honorary Rangers

•

Hillcrest to Hilltop Cycle Race

•

Ezemvelo Kids Club

•

Shamwari Game Reserve (E. Cape)

•

Rotary Empangeni (bicycle donation)

•

Amakhala Game Reserve (E.Cape)

•

Dale Cunningham

•

Kariega Game Reserve (E.Cape)

•

Woolworths Trust

•

Dr William Fowlds

•

The BATS

•

Richards Bay Boardwalk Shopping Centre

•

King Shaka International Airport (ACSA)

•

Melville & Moon

•

Waltons

•

Ashton College

•

TVG

•

Chelsea Preparatory School

•

Joe van der Walt

•

Eden College

•

ATTA ( Association Tourism Travel Africa)

•

Uplands Private College

•

The Conference Company

•

St Johns College

•

Ubunye Foundation ( Kwandwe Eastern Cape)

•

Hamba Rally

•

Forever Wild

•

Thompsons’ Travel

•

SATIB Insurance Brokers

•

Charleston Project Rhino (USA)

•

Malcolm Organ ( Thompsons Hluhluwe)



GoRhino Insurance

•

Stanger Manor Primary School



Big Game Parks (Swaziland)

•

Glenhills Primary School

•

Potjie Cook-Off South Africa

•

Blue Anchor Inn (Mozambique)

•

Ghost Mountain Inn

•

East Rand Land Rover
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